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Uncovering access, benefit gaps 
and expectations in women’s 
reproductive health

INTRODUCTION

The way women experience health and disease is different from men.  
Not only are women experiencing specific health stages like pregnancy 
and menopause, but cardiodiabesity, behavioral and other health 
conditions can also make those life stages more medically complex  
and costly.1

There are many opportunities at all stages to improve health and  
value for both women and their families—from prevention of pregnancy 
complications and appropriate access to women’s health care, to better 
control of chronic conditions.2,3

Based on a recent research study conducted by Ipsos on behalf  
of EVERNORTHSM Health Services, as well as applicable data points 
from other recent studies, undeniable trends in women’s health care—
especially women’s reproductive health care—are emerging. 
This report seeks to help plan sponsors:

	+ Support evolutions in the workforce and its impact  
on women’s reproductive health benefits 

	+ Address the growing uncertainty and barriers to  
reproductive care in our legislative environment  

	+ Understand women’s perspectives on behavioral health  
challenges, especially for those in their reproductive years

As everyone works to navigate these transitions, it is critical 
that plan sponsors deliver clear information about changing 
benefits, as well as serve as advocates for solutions that 
protect access to women’s health care needs.
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Both consumers and plan sponsors are finding that they must navigate growing uncertainty across health care, 
particularly when it comes to women’s health and gender-based care. These concerns may become increasingly 
fraught, as younger generations comprise an increasing share of the workforce—especially Millennials (ages 25 to 
40) and working-age members of Gen Z (ages 18 to 24). In fact, Millennials are expected to make up 75% of the 
nation’s workforce by 2025.4 Over time, expectations and concerns of a younger workforce may have an 
outsized impact on access to reproductive care, including contraception and infertility treatment, and also 
may influence women’s health care and available benefits more broadly.

Consumers’ expectations of their employers with regard to accessing women’s health care

The United States remains 
the only modernized country 
in the world to not require 
paid parental leave.5 

ENSURING CONSUMERS ARE WELL-INFORMED 
ABOUT AVAILABLE BENEFITS

OFFERING COMPETITIVE  
PARENTAL/MATERNITY LEAVE

GUARANTEEING COVERAGE OF  
WOMEN’S/GENDER-SPECIFIC CARE, LIKE 

ANY OTHER TYPE OF MEDICAL CARE

0% 10% 20% 30% 40% 50%

50%

44%

43%

4

Responding to evolutions in 
the workforce and women’s 
reproductive health
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A closer look at men’s and women’s responses reveals some telling differences in priorities and attitudes. It comes as 
little surprise that female consumers are more likely to prioritize categories involving women’s health care, and these 
findings point to the importance of a more inclusive approach to designing benefit plans in women’s reproductive 
health in particular. 

These benefits and care are increasingly important, yet women remain concerned that certain benefits, including benefits to 
address women’s health overall, will be reduced by their employers in the future. 

Coverage of women’s/gender-specific care, like any 
other type of medical care

Access to birth control and other contraceptives

Benefits/coverage related to menopause

FEMALE

37%

26%

28%

48%

38%

43%

MALE

Benefit areas women are concerned employers will reduce

BENEFITS TO ADDRESS  
WOMEN’S HEALTH

BENEFITS TO SUPPORT  
OVERALL WELLNESS

BENEFITS TO SUPPORT 
FERTILITY

0% 10% 60%50%40%30%20%

51%

50%

31%

Benefits consumers expect

RESPONDING TO EVOLUTIONS IN THE WORKFORCE AND WOMEN’S REPRODUCTIVE HEALTH

Looking across generations, 40% of Gen Z respondents expect access to a full 
spectrum of gender-specific health care, compared to 34% of Millennials, 29% 
of Gen X and 23% of Baby Boomers. 

These same benefits and access to care are increasingly 
important to younger demographics. 
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Despite women’s concerns that employers will reduce coverage in the areas noted above, plan sponsors appear invested in 
women’s health in general, with 85% of employers and 80% of health plan leaders noting that their organization currently 
offers or plans to expand offerings for women’s health, including infertility care. Also, 93% of employers and 96% of health 
plan leaders indicate organizational interest in expanding virtual care as it relates to women’s health. 

It is reasonable to expect that the fertility benefits landscape may change in the coming years, as 20 states have now 
passed mandates requiring private insurers to cover varying types of evaluation and treatment of infertility.6

KAJAAL PATEL, RPH | DIRECTOR OF FERTILITY PROJECT MANAGEMENT, EVERNORTH, 	
			    FREEDOM FERTILITY PHARMACY

EXPERT PERSPECTIVE

“Laws and policies that promote equitable access to infertility care, including those that mandate insurance 
coverage, help to ensure the full spectrum of reproductive rights. With 1 in 5 people impacted by infertility, expanding 
access to fertility care ensures that individuals will not have to bear the entire burden of their health care expenses. 
Without proper fertility coverage, patient knowledge and access will suffer, and uneducated care decisions can lead 
to increased cost for both plan sponsors and patients.”

In addition, when it comes to what plan sponsors view as their role in ensuring access to women’s health benefits, employers 
prioritize the delivery of education (40%) and information (39%), generally aligning with the 50% of consumers who say they 
expect benefit-related education from their employer. Health plan leaders, on the other hand, are more likely to view their role 
as prioritizing consumers’ access to health care without fear of political or legal backlash (36%) and have recently focused on 
providing fertility benefits (35%).

Plan sponsors’ view of their organizations’ role in 
ensuring access to women’s health benefits

EDUCATING CONSUMERS ON 
THEIR HEALTH BENEFITS

MAKING SURE CONSUMERS ARE WELL-
INFORMED ABOUT AVAILABLE BENEFITS

GUARANTEEING COVERAGE OF  
WOMEN’S/GENDER-SPECIFIC CARE, LIKE 

ANY OTHER HEALTH CARE NEED

ENSURING ACCESS TO GENDER-
SPECIFIC HEALTH CARE

OFFERING COMPETITIVE 
PARENTAL/MATERNITY LEAVE

PROVIDING FERTILITY 
BENEFITS/HEALTH CARE

0% 10% 20% 30% 40%

40%
29%

39%

37%
20%

33%

33%

32%

31%

35%

36%

27%

PRIORITIZING CONSUMERS’ HEALTH 
WITHOUT FEAR OF BACKLASH

EMPLOYERS HEALTH PLAN LEADERS

RESPONDING TO EVOLUTIONS IN THE WORKFORCE AND WOMEN’S REPRODUCTIVE HEALTH
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A majority of employers note that expanded access to women’s health benefits, such as infertility treatment and 
contraception, improves their organization’s retention rates (54%) and incentivizes women to enroll in benefits (54%). 
While those advantages are popular among health plan leaders as well (40%), this audience remains more focused on the 
value of meeting consumers’ expectations overall (55%). 

Regardless of why plan sponsors choose to implement these benefits, it should be noted that consumers now 
consider gender-specific benefits as a fundamental cost of entry, and are actively asking benefit leaders for them.

Plan sponsors’ view of the value their organizations gain from 
expanding access to women’s health benefits

10%

0%

20%

30%

40%

50%

60%

IMPROVES RETENTION RATES PROVIDES WOMEN WITH AN 
INCENTIVE TO ENROLL IN OUR 
ORGANIZATION’S BENEFITS

MEETS CONSUMERS’ 
EXPECTATIONS

54% 54% 53% 55%

40%

49%

HEALTH PLAN LEADERSEMPLOYERS

Plan sponsors clearly believe their organizations 
have a role in supporting and protecting access to 
women’s health care. The broad range of those actions 
suggests that employers and health plan leaders 
are reacting to the ongoing shift in priorities as 
younger generations assume greater prominence 
in the workforce. Plan sponsors must also respond to 
the sudden, often conflicting torrent of legal changes 
to reproductive health care that have emerged over the 
last year. As these ramifications become clearer, plan 
sponsors will have the opportunity to better coordinate 
their benefits strategies and education efforts to 
address women’s health needs. 

RESPONDING TO EVOLUTIONS IN THE WORKFORCE AND WOMEN’S REPRODUCTIVE HEALTH

Plan sponsors’ reaction and response
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Even before the Dobbs decision in 2022, access to standard  
OB/GYN and maternity care was challenging. According to data 
from the reproductive rights nonprofit Power to Decide, more than 
19 million U.S. women of reproductive age live in contraceptive 
deserts—defined as counties without enough health centers 
offering a full range of birth control methods to meet the needs  
of all women of reproductive age living there.7

The challenges to access, however, apply to more than just 
contraception. A recent study from the March of Dimes indicates 
that more than 2.2 million U.S. women of childbearing age live in 
maternity care deserts, while more than 5.6 million women live 
in counties with limited or no access to maternity care services.8 
Approximately 40% of counties in the U.S. do not have an OB/GYN 
doctor available.9

Growing uncertainty about 
barriers to reproductive care

DR. DEB KAUFMAN, DO, MBA | EXECUTIVE MEDICAL DIRECTOR, OB/GYN WOMEN’S HEALTH, 		
				     EVERNORTH, EVICORE

EXPERT PERSPECTIVE

“Access to reproductive care in this country has already been fraught, with millions of women not having appropriate 
access to health care providers to address their care needs. This can result in stress that not only affects patients, but 
also their families as they try to navigate work and childcare schedules, transportation limitations and more in order 
to get to their appointments. The recent legislative environment is only compounding and expanding these issues 
as providers and health care systems contend with ever-changing legal guidance that’s resulting in limiting the care 
patients seek, often requiring patients to travel long distances to receive basic reproductive care.”

Consumers, particularly those who are of reproductive age, are 
responding to the political and legal changes surrounding the 
overturn of Roe v. Wade. In fact, 43% of consumers say the changing 
regulatory environment has motivated them to take action. Also, 19% 
of consumers report having looked up the legal implications for their 
state, while 15% say they have developed a plan in the event of further 
legal changes and 14% have researched the impact to their health 
care benefits. 

43%

43% of consumers say the 
changing regulatory environment 
has motivated them to take action. 

THE IMPORTANCE OF WOMEN’S REPRODUCTIVE HEALTH CARE AND BENEFITS 8
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GROWING UNCERTAINTY ABOUT BARRIERS TO REPRODUCTIVE CARE

With the added layer of certain legislation, consumers are concerned and are taking action

RESEARCHED THE IMPLICATIONS FOR MY STATE

DEVELOPED A PLAN IN THE EVENT OF 
FURTHER LEGAL CHANGES

RESEARCHED IMPLICATIONS FOR MY 
EMPLOYER/HEALTH CARE BENEFITS

PROACTIVELY PRE-PURCHASED 
OVER-THE-COUNTER MEDICATION/

EMERGENCY CONTRACEPTION

EXPEDITED TREATMENTS/VISITS

CONSIDERED/HAVE RELOCATED  
(I.E., TO A DIFFERENT STATE)

CONSIDERED CHANGING JOBS

ADJUSTED RX AMOUNT/PROCUREMENT 
METHOD (E.G., SWITCHED TO 90-DAY 

SUPPLY/HOME DELIVERY)

RECONSIDERED FUTURE FAMILY PLANS

0% 5% 10% 15% 20%

19%

15%

14%

12%

12%

11%

10%

10%

9%

A significant percentage of consumers report having taken more 
dramatic steps. As many as 12% are reconsidering their future 
plans for a family, while 10% are expediting their health care 
treatments and visits. In addition, 10% of consumer respondents 
are considering relocation to a different state (or have already 
relocated), along with the 9% who are considering changing 
jobs. These responses suggest a potential trend involving 
consumers taking the actions they consider necessary 
to access the benefits and care they need, whether for 
themselves or for their families. 

Downstream and long term, people who have limited options may 
not get care at all or may choose care and treatment options that 
aren’t optimal without the proper access to quality providers.
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As the legal situation regarding reproductive care and other women’s health issues remains in flux, plan sponsors will need 
to provide consumers with necessary education and information about the laws’ impact on their benefits. Employers and 
health plan leaders alike have the opportunity to ally themselves with consumers seeking answers, clarity and reassurance.

RESEARCHED THE 
IMPLICATIONS FOR MY STATE

RESEARCHED IMPLICATIONS 
FOR MY EMPLOYER/HEALTH 

CARE BENEFITS

DEVELOPED A PLAN IN 
THE EVENT OF (FURTHER) 

LEGAL CHANGES

RECONSIDERED FUTURE 
FAMILY PLANS

0% 10% 20% 30%

GEN Z MILLENNIALS GEN X BABY BOOMERS

28%

27%
16%

9%

28%

9%
6%

22%

18%
9%

4%

20%

4%
12%

20%

23%

Actions taken by each generation in response to the Dobbs decision 

GROWING UNCERTAINTY ABOUT BARRIERS TO REPRODUCTIVE CARE

Given that these younger demographics are 
generally of childbearing age, they are also more 
likely to experience the personal and professional 
impacts of changing reproductive laws. However, 
older Millennials and Gen X consumers may be taking 
actions not only for themselves, but also for their 
dependents, like their daughters.

Compared to older demographics, Gen Z 
and Millennials are the generations most 
likely to have taken action in response to 
the Supreme Court decision
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Discussions involving whole person health—and in particular, behavioral health—
have grown over the past several years. While plan sponsors remain acutely aware 
of the vital role of behavioral health in today’s health care ecosystem, they have yet 
to align on the resources to best support female consumers’ ongoing behavioral 
health needs. 

For many women, mental health situations are demonstrably linked to reproductive 
health, including maternal health care and outcomes. In 2021, the U.S. had one of 
the worst maternal mortality rates in the country’s history, increasing 40% from 
the previous year and coming in nearly ten times the estimated rates of some other 
high income countries.10  The Centers for Disease Control have identified mental 
health conditions—including but not limited to postpartum depression—as the 
leading cause of pregnancy-related deaths, ahead of hemorrhage and cardiac 
conditions.11 More than half (53%) of total pregnancy-related deaths happen up to 
one year after delivery.11 

These statistics emphasize the critical need for new mothers to be able to access robust and continuous mental 
health care following childbirth, and throughout the first year postpartum. 

Potentially less commonly known, mental health issues and needs remain important across all stages and varieties 
of reproductive health care, even during conception.

The impact of behavioral health benefits 
on reproductive health

of new mothers (1 in 7) are affected by 
postpartum depression (PPD)12

The weeks and months immediately following childbirth are especially 
perilous in terms of mental health. For example:

of women who have given birth do not 
attend a postpartum visit14

of women diagnosed with PPD receive 
no treatment.13

more women experienced PPD 
during the pandemic14

15%

40%

46.5%

30%
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Behavioral health is also an essential component of care for 
consumers experiencing infertility, miscarriage and/or pregnancy 
loss. There is a strong link between emotional strain and infertility. 
Studies show that 87% of women facing infertility have anxiety and 
as many as 41% suffer from depression, with severity correlating  
to how long they have been experiencing infertility problems.15 

Like infertility, miscarriage also contributes significantly to 
depression. Research from Evernorth Research Institute shows 
that only about 10% of women receive the full spectrum of 
treatment for their post-miscarriage depression, including therapy 
and antidepressants.15 Meanwhile, post-miscarriage depression 
increased from 10.5% pre-pandemic to 11.5% during the pandemic.16 

Employers have an opportunity to make a difference in this area. 
Female consumers are significantly more likely than male consumers 
to rate work-life balance, mental health days and access to mental 
health professionals as the ideal mental health resources for their 
employers to offer.

THE IMPACT OF BEHAVIORAL HEALTH BENEFITS ON REPRODUCTIVE HEALTH

Top employer-provided mental health support tools 
according to women

Work-life balance

Mental health days

Access to a licensed mental 
health professional

Flexibility

15%

14%

14%

11%

According to survey findings from a new report by Evernorth’s MDLIVE® , women are 24% more likely than men to 
report they struggle the most with mental health in their family.17 Women are also more likely are more likely than 
men to report experiencing negative emotions, including stress (48% vs. 35%), anxiety (42% vs. 30%), and feeling 
emotionally drained (38% vs. 24%).17

The persistent gender gap in family caregiving extends to mental health, as more women than men report that 
their mental health was affected by childcare duties (77% vs. 67%) and caregiving for elderly or sick relatives too 
(69% vs. 58%).17
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A majority of both female and male consumers are pleased with their mental health benefits. Notably, women are 
less satisfied with the support provided by their employers, with 63% indicating they are very satisfied or somewhat 
satisfied with the current mental health support and benefit offerings from their employer, compared to 73% of men.

Also, while women say their employer currently offers mental health tools—including Employee Assistance Programs 
(27%), access to a licensed mental health professional (22%), work-life balance (21%) and flexibility (21%)—a quarter 
of female consumers (25%) say their employer offers no mental health tools at all. These findings point to an 
opportunity not only to provide robust mental health resources, but also to ensure that members are aware 
that such tools and services are available to them. Education is essential to both awareness and utilization of 
benefits.

THE IMPACT OF BEHAVIORAL HEALTH BENEFITS ON REPRODUCTIVE HEALTH

43% of women say that 
their own mental health 
has declined over the 
past year.

54% of women believe 
that the current mental 
health system prioritizes 
physical health over 
behavioral health.

43% 54%

In general, plan sponsors remain deeply committed to delivering behavioral health options. For example, 91% of 
employers and 89% of health plan leaders indicate their organizations currently offer (or are looking to expand 
offerings) in care for behavioral health. Meanwhile, 94% of employers and 92% of health plan leaders report interest 
in further expanding virtual care options when it comes to behavioral health.

Currently offer benefits for behavioral health, 
or intend to expand offerings

Interested in expanding virtual care for mental 
health counselors and/or therapists

91%

94%

89%

92%

EMPLOYERS HEALTH PLAN LEADERS

Plan sponsors’ perspectives on the changing role of behavioral health

Women overwhelmingly agree that mental illness is like any other illness. And while consumers are 
increasingly comfortable seeking treatment for behavioral health, the research reveals startling statistics:

THE IMPORTANCE OF WOMEN’S REPRODUCTIVE HEALTH CARE AND BENEFITS 13

Consumer satisfaction with  
existing mental health benefits
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When it comes to where they receive care, women value the flexibility and convenience of having options to access 
virtual mental health care services. In fact, 56% of female consumers say they are equally comfortable with virtual 
and in-person venues. Among the minority of women who say they prefer virtual options for mental health care, 
24% are more comfortable in the space of their own home, while 20% appreciate the convenience and simplicity 
of attending sessions from any location.

Reasons women seek virtual care

FEELS MORE COMFORTABLE IN THE 
COMFORT OF MY OWN HOME/SPACE

EASIER TO ATTEND SESSIONS FROM ANYWHERE

LOWER COST PER SESSION

FEELS MORE ANONYMOUS

ABILITY TO PAY FOR SESSIONS 
AT A BUNDLED RATE

FEELS LIKE I CAN BE MORE OPEN 
AND HONEST WHEN NOT FACE-TO-FACE

GREATER ACCESS TO THERAPISTS WHO ARE LIKE 
ME (E.G. IN AGE, RACE, GENDER, ETC.)

ABILITY TO PAY A MONTHLY 
SUBSCRIPTION-BASED RATE

EASIER TO ACCESS THAN THE TRADITIONAL ROUTE

0% 5% 10% 15% 20% 25%

24%

20%

15%

10%

10%

9%

5%

3%

3%

THE IMPACT OF BEHAVIORAL HEALTH BENEFITS ON REPRODUCTIVE HEALTH

SHAKIRA ESPADA-CAMPOS, DSW, LCSW | ASSOCIATE CHIEF OF BEHAVIORAL HEALTH, 	
					        EVERNORTH-MDLIVE 

EXPERT PERSPECTIVE

“Virtual behavioral health care is an ideal option for women, especially those at a reproductive age, as it provides flexibility 
and convenience in how they access care while allowing them to do so from where they feel the most comfortable. 
Behavioral health and reproductive health outcomes are intertwined, and with nearly 50% of new mothers with PPD going 
undiagnosed, it’s more important than ever to provide them with the accessible tools to help them help themselves as they 
navigate parenthood and the changes and challenges that come with juggling childcare, work schedules and their new 
reality at home.”
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RECOMMENDED PROVIDER(S) NOT 
COVERED BY INSURANCE

LONG WAIT TIME(S) FOR CARE

NOT COVERED UNDER MY PLAN

BETTER DOCTORS/FACILITY/CARE

FAMILY MEMBER NOT ON MY PLAN

BARRIERS TO RECEIVING 
IN-PERSON BEHAVIORAL 

HEALTH CARE

0%

0%

10%

10%

20%

20%

30%

30%

40%

40%

39%

35%

27%

11%

11%

25%

Challenges experienced by female consumers when seeking behavioral health care

Reasons for seeking behavioral health care outside of current plan

THE IMPACT OF BEHAVIORAL HEALTH BENEFITS ON REPRODUCTIVE HEALTH

Sought behavioral health care 
in the past 12 months

32%

Self or their family member(s) 
sought care outside of my plan/
employer-sponsored benefits

23%

It will be more important than ever 
to calibrate employers’ investment 
in behavioral health with women’s 
reported decline in mental health  
over the past year. 

There is an undeniable link between reproductive 
health care from pre-pregnancy through 
postpartum, to behavioral health care needs for 
women at a reproductive age.
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Consumers, especially younger 
demographics, now consider 
gender-specific benefits like 
contraception and infertility 
treatment as a fundamental 
cost of entry, and are actively 
approaching benefits teams  
to ask for them.

EVOLUTIONS IN THE WORKFORCE 

ARE DRIVING NEW EXPECTATIONS 

ON WOMEN’S REPRODUCTIVE HEALTH 

AND BENEFITS

THE POLITICAL AND LEGISLATIVE 

ENVIRONMENT IS ALSO DRIVING 

ACTION AND APPREHENSION

PLAN SPONSORS PLAY A KEY ROLE 

IN THE FUTURE OF ACCESS TO 

WOMEN’S REPRODUCTIVE CARE

Report takeaways

Plan sponsors believe their 
organizations have a role in 
supporting and protecting 
access to women’s health care. 
They will have the opportunity to 
better coordinate their benefits 
strategies and education efforts to 
address women’s health needs.

Consumers, particularly those  
who are of reproductive age,  
are beginning to respond to 
the political and legal changes 
surrounding the overturn of  
Roe v. Wade, taking the steps  
they deem necessary to access 
care they need, both for themselves 
and for their families.

16

Numbers to remember

of pregnancy-related 
deaths are caused by 
mental health conditions, 
more than hemorrhage 
and cardiac conditions11

of counties in the 
United States do 
not have an OB/GYN 
doctor available9

23%

40%

of women say they are 
concerned about employers 
reducing women’s health 
benefits in the future

51%
of consumers expect 
employers to ensure 
they are well-informed  
about women’s health 
care benefits 

of consumers say the 
overturn of Roe v. Wade 
has motivated them to 
take action

of women say that 
their own mental 
health has declined 
over the past year

50%

43% 43%
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Looking ahead
The disruption and fragmentation that have characterized 
health care over recent years are even more palpable in 
consumers’ and plan sponsors’ perspectives on women’s 
health care. Their sentiments suggest an opportunity not 
only to offer clear, accurate information regarding access 
to care, but also to commit to offering a higher standard 
and more inclusive health care benefits.
 
These insights power innovative thinking—which, in 
turn, allows us to improve efficiency, accessibility and 
predictability. And create connections to care that 
enhance health for women, for communities,  
for businesses—for all.

To learn more, visit Evernorth.com or contact your 
Evernorth account representative today.

FINAL THOUGHTS

http://www.evernorth.com
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Methodology
The Importance of women’s reproductive health care and benefits report is based in part on data collected 
from two December 2022 surveys conducted by Ipsos on behalf of Evernorth.

Primary health 
insurance coverage

Gender

Age

EMPLOYER OR UNION
FEMALE

GOVERNMENT EMPLOYMENT
MALE

MILITARY OR VA

0% 5% 10% 15% 20% 25%

Average household 
income:

Consumers:

$89.9k

3,002

Survey respondents were recruited by Ipsos. To participate, respondents had to have health insurance coverage, including 
prescription drug coverage, for themselves or someone in their household through their employer or union, government 
employment or military/VA.

FIELD DATES: DECEMBER 2–22, 2022

Consumer survey

55-65 25%

45-54 23%

35-44 22%

25-34 20%

18-24 10%

44%

56%

81%

13%

6%
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*Titles may also include Benefits Specialist, Administrator, Coordinator or Supervisor.

To participate, employer respondents had to be working full-time for a company with at least 1,000 employees that provides 
both medical and pharmacy benefits. The respondent also had to be a decision-maker when it came to selecting and 
managing the employee benefits for their organization.

Health plan leader respondents had 
to be working full-time for a national 
or regional health plan serving 
at least 100,000 members. The 
respondent also had to be a decision-
maker when it came to determining 
the benefits partners/suppliers that 
health plan offered to groups/clients.

Health plan leaders

Employers

Job title

Job title75

575

0%

0%

5%

10%

10%

20%

15%

30%

20%

40%

25% 35%30%

Decision-makers survey

FIELD DATES: DECEMBER 2-22, 2022

CHIEF HR OFFICER/PRESIDENT 24%

BENEFITS MANAGER* 17%

DIRECTOR OF BENEFITS

10%

7%

VP OF HR 6%

MEDICAL DIRECTOR 11%

VP/SR. DIRECTOR OF 
BEHAVIORAL HEALTH 33%

29%

VP/SR. DIRECTOR OF 
PHARMACY/SPECIALTY RX 11%

CHIEF MEDICAL OFFICER 

VP/SR. DIRECTOR OF 
MARKET STRATEGY

SR. MEDICAL DIRECTOR 3%

5%

VP/SR. DIRECTOR OF 
MEDICAL MANAGEMENT 1%

Type of organization

EMPLOYER (COMMERCIAL)

HEALTH PLAN

PUBLIC SECTOR

FEDERAL/GOVERNMENT AGENCY

OTHER

1%

72%

4%
8%

15%

HR MANAGER/DIRECTOR 36%

HR GENERALIST/SPECIALIST



Key terminology
	+ Behavioral health: Refers to the promotion of mental health, resilience and well-being; the treatment of mental and 

substance use disorders; and the support of those who experience and/or are in recovery from these conditions, along 
with their families and communities.

	+ Consumer: Individual respondent who has health insurance coverage, including prescription drug coverage, through 
an employer or union, government employer or military/VA; may also be referred to as “employee” or “member” by  
plan sponsors.

	+ Employer: Individual responsible for selecting and managing the employee benefits for a company or other 
organization, such as a human resources decision-maker.

	+ Gender-specific care: An approach to whole health that aims to improve outcomes by addressing the impact of sex, 
including biological differences, as well as the social and cultural processes associated with gender.

	+ Health plan leader: Individual who works for a health plan organization in the health insurance industry and 
determines the benefits partners and/or suppliers that health plan offers to groups and/or clients.

	+ Mental health: A subset of behavioral health that addresses emotional, psychological and social well-being; it affects 
the way people think, feel and act as they cope with everyday stressors.

	+ Plan sponsor: An employer or organization that offers a group health plan to its employees or members. Includes both 
employers and health plan leaders.

	+ Postpartum Depression: A behavioral health condition that can occur up to one year after having a baby, but most 
commonly starts about one to three weeks after childbirth. It involves intense feelings of sadness, anxiety or despair 
that interfere with daily tasks.

	+ Telehealth/Virtual care: Electronic and telecommunications technologies and services used to provide care and 
services from a distance.

	+ Whole-person health: Considers the physical, behavioral and social needs of a single patient as part of a whole 
system, with each element contributing to long-term outcomes.

Solutions

Evernorth FamilyPathSM   
includes benefit offerings across family 
planning, pregnancy and postpartum  
care for employers and health plans 
through direct and partnership solutions.  
Progyny, a preferred partnership under 
FamilyPath, includes comprehensive 
fertility coverage for male and female 
infertility and gives patients access to the 
largest actively managed provider network, 
resulting in healthier pregnancy outcomes.

Evernorth Guided Behavioral Care 
uses a data-informed approach to 
proactively identify, engage and 
guide members to the right level of 
behavioral care quickly—all while 
providing measurement and quality 
outcomes that drive cost savings.

The Evernorth Contraceptive 
Care Program supports 
members’ contraceptive needs 
through affordable benefit 
solutions and targeted member 
communications with the goal 
of increasing contraceptive care 
adherence and utilization while 
reducing medical spend.
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https://www.evernorth.com/solutions/familypath-fertility-benefits
https://www.evernorth.com/our-solutions/behavioral-health
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